








2004

2002/3
2004

~




(NPO

)

A

A

NPO




Willoamson 1996



2002 pp84-88

Philip Kotler



2000

10

2010

15% 20%
30

8,550 11,400

173




O




10

15

A

A 4

10




1.5%

2005

11




12



13




1.875%

2.375

10

0.8%

A 4

A

A 4

A 4

14

A 4




1.075

+ 10

15







Shore Bank

« )

Shore Bank

South Shore Bank

15.7%

1.14%

17




Shore Bank Corporation

Shore Bank Shore Bank Shore Bank Shore Bank Shore Bank
Neighborhood Development Capital Advisory
Institute Corporation Corporation Service
Shore Bank
Shore Bank

18




Technical Assistance

2004 12

19







21

Shore Bank



22




c)

A 4

A 4

b)

A 4

23

A




24



25




mEsmilE



27



28




29







Social Capital

Social Economy)

Sustainable Community

Social Responsible

Investment

Collaboration

31

Cooperative

p3




32



®)

33



34



A 4

35




36



37




38



2003
2003
2002

2004
Philip  Kotler Eduard Robert Social Marketing .Strategies for Changing Public
Behavior (The Free Press,N.Y., 1989)

1995

New York 2004.7.14
2003
1999

http://www.realiser.org/040501.htm

Japan Research Review 2005/6 2005

2005
No0.174(2003)
1)
2002.3 2002
2004
Economic Review 2004.10
@ 2002/10
® 2004 pp25-26
@ 2001
®) CSR

2004

39



