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"Typology of Strategy" 
Yoshiki HAMADA (University for Industrial Efficiency) 

"Strategic Marketing and EXPERT Support System" 
Masahiro SUGA WARA (Ryukoku University) 

"Social Marketing and the Theory of Marketing Strategy" 
Kiyohiko ASANO (Tokai University) 

"Trends in Theories of Consumption Society - A Survey for Problem Finding" 
Yoshinobu SATO (Okayama University of Commerce) 

"A New Point of View for Consumption Pattern Theory" 
Masayuki SUMIKA WA (Hiroshima Shudo University) 

"Fashion Forecasting Science" 
Katsumi HOSHINO (University of Tsukuba) 

"The Shooting Range and the Theory of Consumption in Society" 
Makoto MITANI (Kansai University) 

"An Informational Side of the Control of Marketing Channels by Manufacturers" 
Masahisa MARUYAMA (Okayama University) 

"Normative Analysis of Marketing Strategy" 
Kyoichi IKEO (Kwansei Gakuin University) 

"The Structure of Retail Market and Local Oligopoly by Large-Scale Retailers" 
Akio TORII (Jousei University) 

"Information Processing and Cognitive Science" 
Tetsuo SUGIMOTO (University of Shizuoka). 

"Involvement Concept and Information Processing by Consumers" 
Yukihiro AOKI (Kwansei Gakuin University) 

"A Study of Buying Behavior and its Achievement" 

lkuo TAKAHASHI (Kyorin University). 
"Brand Evaluation and Interdependence " 

Shuzo ABE (Yokohama National University) 

"Monetary Strategy in International Marketing" 

Eisaku YAMADA (Kanto Gakuen University) 
"Risk Management in Multinational Companies" 

Norihiro HAGINO (Konan University) 
"Pricing and Risk Hedging of International Commodities" 

Komaji HANEJI (Nagoya Gakuin University) 
"A Criticism on S.D. Hunt's Meta-Marketing Theory" 

Tomoko TSUKADA (Hakuo Women's College) 
"An Investigation on Management Science Models in Marketing Science — 

Concentrating on Consumer Buying Behavior Models" 
Yuki YOSHINAGA (Takachiho Commerce University) 

"Trends in Studying "Meaning" in Marketing and its Methodological Characteristics — 

Information Creation and Holistic Approach" 
Hisashi T AKEi (Oita University) 

(Koichi TAN OUCHI) 
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