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#1  HRICBITDIRESET V=T ORINAKET o % 7(2016 EJE)
1 WPP (London) 19,400 209,210
2 Omnicom Group (New York) 15,400 166,074
3 Publicis Group (Paris) 10,800 11,667
4 Interpublic Group (New York) 7,800 84,115
5 Dentsu Inc. (Tokyo ) 7,200 77,645
6 Accenture Interactive (New York) 4,400 47,450
7 PwC's PwC Digital Services (New York) 3,300 35,587
8 IBM Interactive Experience ( Armonk, N.Y.) 3,000 32,362
9 Deloitte Digital (New York) 2,600 28,938
10 Havas (Puteaux, France ) 2,500 26,960
11 Hakuhodo DY Holdings (Tokyo) 2,200 23,725
12 Epsilon( Irving, Texas) 2,200 23,725
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